GLADYS McKIE
50 Ravine Road

Medford, MA 02155

781-820-2370 (c)
617-373-4054 (o)
781-488-3178 (h)
SKILLS SUMMARY:

· Expertise in graduate program recruitment strategy, public relations, writing, editing, news media relations, reputation management, and social media communication and strategy. 
· Proficient in web design and content management to include visual storytelling and search engine optimization.
· Graphic design with attention to branding and strategic digital marketing plans.
· Proven skills in project management with a focus on ethics, Internet, and public policy.
· Systems knowledge: ApplyYourself application management; Adobe InDesign, PhotoShop, and Illustrator; WordPress; WIX; MailChimp; Social Media; Banner; Blackboard and Blackboard Online.
MARKETING/ADMISSIONS

· Independently create and adapt the School of Journalism’s graduate marketing and public relations plan to ensure goals and needs are met.
· Monitor, provide copy and update the School of Journalism website.  

· Create and manage audience-specific social media sites including Facebook and Twitter.  Audiences include College of Arts, Media and Design (CAMD) Graduate Coordinators; CAMD graduate students; School of Journalism students and alumni.
· Organize all aspects of events for prospective and current graduate students including providing public relations support.
· Contribute to the College of Arts, Media and Design’s marketing initiatives for 11 graduate and graduate certificate programs.   Write the College’s monthly online newsletter and update the annual guidebook.

· Oversee the communication flow to prospective graduate students, ensuring applicants at various stages of the application process receive appropriate and helpful information.  

· Act on Admissions Committee to decide admissions and financial aid outcomes.  

· Represent programs at graduate open houses and other recruitment events.  
TEACHING/ADVISING

· Teach the following courses:  School of Journalism - Public Relations Principles, Public Relations Practice, Critical Thinking about Public Relations Strategies and Design & Graphics. College of Professional Studies - Ethical Issues in Organizational Communications (Blended and Online) Legal, Policy and Ethical Issues in the Digital Age (Online) Crisis Communication (Blended and Online) Communicating to and With the Media (Online) and Directed Studies as requested.
· Utilize knowledge of University policies and procedures to best resolve academic and disciplinary issues and support students.
· Advise and monitor graduate students to ensure retention and successful degree completion.
· Certify degree requirements for graduate programs.
PUBLIC RELATIONS/WRITING
· Founded and ran a public relations planning, writing and graphic design business.  Clients included hospitals, non-profit organizations, small businesses, advertising agencies, a large fitness center, a semiconductor company and physicians.

· Wrote feature stories for hospital health care magazine, brochures, and annual reports.

· Conducted event and media planning, display design, and advertising copy and design.
· Handled media relations and served as spokesperson.
McKIE/2.
WORK HISTORY
Northeastern University, Boston, MA, 1997-present
School of Journalism, January 2007-present

Graduate Coordinator, 2014-present
Lecturer/Adjunct Lecturer, 1997–present
College of Arts, Media and Design, 2015–present
 Graduate Programs Coordinator
College of Professional Studies, 2008-Present
Instructor
McKie Communications, Worcester, MA, 1986-1997  


Founder and President
Newton Wellesley Hospital, Office of Community Relations, Newton, MA, 1983-1986
Communications Specialist
The Massachusetts Eye and Ear Infirmary, Boston, MA, 1982-1983

Writer/Editor, Public Affairs
Nursing Pulse of New England, Boston, MA, 1980-1982
Reporter/Assistant Editor/Photographer
EDUCATION
Northeastern University, Boston, MA

MS, Law and Public Policy, 2014
BS, Journalism, 1980 
Cooperative Education placements: The Boston Globe, Newsroom, and City Desk
ARTICLES/BLOGS
· “Past, Present & Future of Internet Regulation,” Creative Commons license (regulatingtheweb.wordpress.com)

· “Cyber Threat Research,” Creative Commons License (cyberthreatresearch.wordpress.com)

· “New online rating site could put lawyers on hot seat,” Massachusetts Lawyers Weekly, July 24, 2006

· “Book Review”, A black and White Case:  How Affirmative Action Survived Its Greatest Legal Challenge, by Greg Stohr, in Bimonthly Review of Law Books, Vol 15, No. 5 September/October 2004.

· “Rear View Review,” In the Court of Public Opinion, Winning Your Case with Public Relations, by James F. Haggrty, Esq., in Bimonthly Review of Law Books, Vol 15, No. 5 September/October 2004.

· “Group Assignments:  Some Ideas to Minimize the Pitfalls,” Teaching Matters, The Newsletter of the Center for Effective Teaching, Vol. 20, Ed. 1, Fall 2004
REFERENCES AVAILABLE UPON REQUEST
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